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Abstract---This service aims to overcome the economic inequality of
rural communities compared to urban communities. This happens
because of the lack of optimal employment opportunities in the
village. This problem is overcome with information technology that is
easily accessible to village communities via the internet. Operating a
business digitally by utilizing existing facilities, but because the
knowledge and technical capabilities of village communities are still
limited. It is deemed necessary to provide digital business training to
them. This training aims to encourage community interest in running
a digital business to overcome the problem of unemployment or
increase income, thereby encouraging village economic development.
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Introduction

The business world has changed due to digital transformation which has made
digital business more dominant due to technological innovation, thus rural
communities must adapt to this trend if they want to remain relevant and survive
in the digital era. The pros and cons of digital business practices need to be taken
seriously in helping village communities advance in the digital era (Chen &
Hsiang, 2007; Fernandes et al., 2022). Digital businesses can offer greater
economic opportunities and help rural communities overcome geographic
limitations. Digitalization opens up markets around the world, technology allows
business processes to run more efficiently and reduces operational costs (Milara
et al., 2020; Philip & Williams, 2019).
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Village communities can learn and acquire new skills in a digital environment,
highlighting that digital business practices can increase individual empowerment.
However, there are cons of digital business practices that must also be
considered, such as inequality of access and digital security threats.

The main problems of digital business that confront village communities are
digital literacy, limited access to technology, sustainability of digital business and
the social impact of digital business. Low levels of digital literacy can limit village
communities from starting digital businesses (Roberts et al., 2017; Schiavone et
al., 2021). Cheap internet access and adequate network quality are still problems
for some villages. Local economic instability means that many digital businesses
in villages do not last long. Digital business practices can influence social and
cultural interactions in villages. An in-depth understanding of the problems and
solutions to digital business practices in rural communities is the main concern
with the solution of involving the community in digital business training so that it
can help economic growth and job creation in Lee Cir Sevierville.

Method

The method used in this digital business training is face-to-face focus group
discussions (FGD) as a step to gain an in-depth understanding of the needs and
expectations of village communities regarding digital business training. FGD as a
secondary research method is generally used to complement quantitative
research and/or as a triangulation technique.

There are six stages, namely selecting a moderator who can be assigned to
organize the discussion so that goals can be achieved according to plan,
preparing the team, explaining the topic and asking questions, summarizing the
content of the discussion, analyzing data, and making decisions.

The preparation stage begins with selecting participants who represent various
levels of village society with appropriate locations and times as well as moderators
who are competent in their fields in facilitating discussions. Introductory and
introduction stage, welcoming participants and introducing the purpose of the
meeting and the expected benefits of the training. The discussion stage involves
discussing the training material in-depth and encouraging participants to share
their experiences and challenges faced (Greene & Butler, 1996; Gupta et al.,
2019).

The practical training stage, provides practical demonstrations about creating a
simple website and then invites participants to train themselves with interactive
discussions about online marketing and social media management. Evaluation
and feedback stage, recording the results of discussions regarding ideas and
input that arise to improve the training material (Luo & Chan, 2021; Marx et al.,
2021). Closing stage, thank you and provide information about the next training
agenda. The material analysis and development stage, after discussion, then
analyzes the collected data, such as identifying patterns, trends and emerging
needs. This village community received digital business training through face-to-
face focus group discussions. The dedication took place at Lee Cir Sevierville.
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Discussion

Digital business courses are higher education programs that offer knowledge and
skills in the field of digital business. In this lecture, the public will learn about
various aspects and strategies related to the use of digital technology to develop
business and achieve effective business goals. Digital-based business is a
business model that relies on technology as a fundamental to create unique
business activities. Whether it's reaching the target market, then marketing
products or business services, to the process of creating and producing a
product.

Digital marketers are responsible for branding the products produced by the
company. In building brand awareness and communicating with consumers, a
digital marketer uses digital channels such as e-mail, websites and social media.
Is studying in the Digital Business Department difficult? Of course not! Because
this major is a combination of the best knowledge and skills from management
and business as well as information technology, they not only learn theory but
also practice how digital technology is used in business.

What jobs can majors in Digital Business do? Promising job opportunities for
Digital Business graduates range from Technopreneur, online businessman,
Digital Marketing Consultant, to Digital Marketing Manager. Tips and ways to
start a digital business, choosing a relevant and unique business idea to develop.
determine the type of product or service you want to provide. choose a target
audience or target market. create a business name that is attractive, relatable,
and catchy. create advertisements to promote business.

The definition of digital business is a type of business that uses digital technology
and online platforms as the main foundation for carrying out operations,
interacting with customers and carrying out transactions. To start a digital
business, entrepreneurs must know what steps to take. Learning digital
marketing for beginners is difficult and easy. Many things need to be learned,
such as understanding customer behaviour, creating and packaging content, and
choosing a campaign strategy. There are still many who don't know where to start
learning digital marketing.

In the digital marketing department, one of the things studied is marketing
strategies which study how to promote products through digital media in the
hope of being able to reach consumers quickly, precisely, personally and
relevantly. Digital business is a methodology adopted by companies to run
business, both online and offline. Digital marketing is a technique that
businesses use to advertise their products and services to customers.

Four digital business training modules
1. Introduction to the Internet and digital devices. Goal: learn the basics of
using the internet and digital devices.
2. The basics of creating a website are simple. Goal: understand the basic
steps in creating a simple website.
3. Online marketing. Objective: Understand the basic concepts of online
marketing to increase visibility.
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4. Social media management. Goal: teach how to effectively manage social
media accounts for business.

exercises related to these modules consist of an introduction to the internet and
how to use digital devices at Lee Cir Sevierville, by accessing the internet and how
to use smartphones, tablets and computers, then practice searching for
information online. Choosing a platform that is easy to use, introducing a design
that attracts attention by adding product and service information such as an
exercise in creating an “About Us" page for participants. Using social media
platforms for promotion, understanding the basics of online advertising and
target audiences, for example, explaining how to make interesting posts on social
media, and then discussing the experience. Explains how to interact and respond
to customer reviews with ideas for interesting and useful content by simulating
and answering customer questions on social media platforms.

The fifth stage, produces evaluation and feedback, in the form of ideas and ideas
for small business opportunities that can be successful by utilizing digital
business. The action planning taken is to create a simple website about services,
prices and opening/closing schedules, promote discounts and services to
customers who share promotional posts via social media, and manage social
media to reply to customer reviews and provide positive feedback.

Conclusion

It is hoped that the results of this digital business training can optimize the
motivation of village communities to minimize economic inequality between village
communities and urban communities by prioritizing business units in Lee Cir
Sevierville through determined innovative strategies to successfully increase
welfare to successfully create an active online community and improve reputation
and their income is based on digital business.
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